
MOBIFY

SPIN is a leading music magazine founded in 1985. A front-
runner in digital media, SPIN is known for reinventing itself 
online. A complete digital edition, available at 
http://digital.spin.com and the user-generated content 
portal SpinEarth.TV are just some of the recent initiatives. 
SPIN strives to make its top content available in as many 
ways as possible. Recently, mobile has become a big part of 
the online strategy for the magazine - especially after it was 
featured in Apple iPhone 3G commercial.

BACKGROUND

As a first step, SPIN introduced its iPhone application, fea-
turing news, interviews and photo galleries. The application 
was well-received and actively promoted both on the SPIN 
website and with a full-page ad in the print edition of the 
magazine. Soon it became apparent that a complementary 
strategy is necessary to provide a great experience to mobile 
visitors of spin.com, as well as BlackBerry, Android and Palm 
users. In parallel with developing applications for other 
platforms, SPIN mobified their website.

MOBILE STRATEGY

As a Drupal-based website, spin.com is a great fit for Mobify - the first mobile design took only 
three hours to complete. It greatly improved the mobile look & feel across all devices. An interest-
ing side effect of the website becoming mobile-friendly is an improved experience for users of the 
iPhone app for SPIN. Clicking links from the app used to result in the desktop site being loaded, 
but with Mobify the flow stays mobile-friendly. Many users arrived to m.spin.com from Twitter. "In 
one case, our mobile traffic went up 500% thanks to a major Twitter persona with over a million 
followers posting a link to spin.com", says Sarah Hamilton, Business Manager for SPIN. The mobile 
version is managed by the magazine's web designers.

USING MOBIFY

SPIN is exploring various options for monetizing its mobile presence. At the moment, it is serving 
mobile ads for AT&T using its existing DoubleClick DART ad server and Mobify Pro. As mobile 
traffic continues to climb, SPIN is looking to cross-promote with other popular mobile destina-
tions. With the mobile ecosystem becoming more diverse every year, SPIN continues to invent new 
ways to serve its readers, wherever they are.
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